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Deciding Which Content
You Want to Translate



5 WHAT CONTENT TO TRANSLATE

Don't know where to starte

Start with the website!

You have 3 options:

1. Translate the whole website — this is always

an option but can be expensive.

2. Translate a microsite — a smaller site that

provides information about you and the

specific products/services you are offering
in that market.

3. Translate a landing page that provides a
summary of all the information on one

page.

Action

Think back to what attracts, engages, and
delights your buyers on their journey.

Write down what you want to get translated.
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WENDY PEASE

Owner and President of Rapport International

Author of “The Language of Global Marketing”

Podcast host of “The Global Marketing Show”
EO Boston member

Connect with Wendy:
3 wendypease@rapportintl.com
https://www.linkedin.com/in/wendypease/
https://linktr.ee/wendypease

Y Rapport International has provided high quality translation and
5 interpretation services for over 30 years. The company specializes in
ii“ marketing, legal, medical and technical translation. Rapport

(o, International offers a 100% Satisfaction Guarantee, has a 100% on
| time delivery record, free strategy advising, cultural adaptation and
@ linguistic matchmaking.

https://www.rapporttranslations.com/

@fi’app_or tl



https://www.linkedin.com/in/wendypease/
https://linktr.ee/wendypease
https://www.rapporttranslations.com/

CLG Campus

The CLG Campus - The Customer-Led Growth
Campus - is the number one resource for
customer marketers, customer success
leaders, and people in customer facing roles.
All content - courses, resources, discussions,
etc. - is created by practitioners and experts.

Join the CLG Campus Crew today.
CLG Campus

www.clgcampus.base.ai
Orchestrated by Base & D



http://www.clgcampus.base.ai/
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